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Advertising

Out-Of-Home Media Kit

1 DIFC Side Wall

Our Vision To strategically grow our presence as a trusted outdoor media supplier.
S To provide creative & innovative platforms for OOH advertisements and flawlessly
Our Mission : : . o
integrating them into the city’s landscape.
Our Values Innovative, Creative, Passionate, Open, and Resilient.
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Sheikh Zayed Road Unipoles

Medium: 21 Backlit Unipoles, 42 Posters
Location: Jebel Ali To Abu Dhabi

Distance Covered: 30 kilometers

=5 1 _
Traffic Size Display Area
612,000 cars / day 12m (w) x6m (h) 144m?/ Un1pole = W
| 2y
> [[IQP < é?:
Impressions Frequency
154,224,000 / 4 weeks 163.9 / 4 weeks
/o Total domination of a 30-km stretch\ R BT ¢

o Connects Dubai and Abu Dhabi
o Unprecedented marketing strategy
and exposure

o One-time effective frequency

ko Dual traffic visibility /
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Sheikh Zayed Road Unipoles

. Production Cost Gross Rate / 4 weeks
Quantity Number of Faces (in AED) (in AED)
Jebel Ali to AUH 01 2 30,000 160,000
Jebel Ali to AUH 21 42 630,000 3,360,000
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https://www.google.com/maps/d/u/0/edit?mid=1Hu9iy3Vwwhux29cMq2f9l6ynIpURh40&usp=sharing
https://www.linkedin.com/feed/update/urn:li:activity:6955885773472563201?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/feed/update/urn:li:activity:7004014703328792577?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/feed/update/urn:li:activity:7018214448528072704
https://www.linkedin.com/feed/update/urn:li:activity:7029391957189627904
https://www.linkedin.com/feed/update/urn:li:activity:7050035361292386304
https://www.linkedin.com/feed/update/urn:li:activity:7059145415945854976
https://www.linkedin.com/feed/update/urn:li:activity:7081545722176712704
https://www.linkedin.com/feed/update/urn:li:activity:7089597681819394048
https://www.linkedin.com/feed/update/urn:li:activity:7110893276408266752
https://www.linkedin.com/feed/update/urn:li:activity:7136328783929688064
https://www.linkedin.com/feed/update/urn:li:activity:7114973945899970563
https://www.linkedin.com/feed/update/urn:li:activity:7163459955549745152

Media tﬂl?‘(

Dubai Festival City Unipoles

Medium: 4 Backlit Unipoles, 8 Posters
Location: Dubai Festival City

Street: Rebat & Nad Al Hamar

T

o= T I
Traffic Size Display Area

604,800 cars / day 16m (w)x8m (h) 256m?/ Unipole

© i

Impressions Frequency
50,803,200 / 4 weeks 54.63 / 4 weeks

o

Highly populated residential area

o Constant heavy stream of traffic

o Dual traffic visibility

Large format display

(o
\
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Dubai Festival City Unipoles

Production Cost Gross Rate / 4 weeks
m- M (n KED) (in AED)

Rebat St. 2 30,000 140,000
Rebat St. 02 2 30,000 140,000
Nad Al Hamar St. 03 2 30,000 140,000
Nad Al Hamar St. 04 2 30,000 140,000

Sp 2XL 5 DUBAI Nad Shamma
; FESTIVAL CITY Park
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https://www.google.com/maps/d/u/0/edit?mid=1sskCjVQ9nGvpdaucfX2JxMVSaseMZuQ&usp=sharing
https://www.linkedin.com/feed/update/urn:li:activity:7129755917222297600
https://www.linkedin.com/feed/update/urn:li:activity:6960134467017457664?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/feed/update/urn:li:activity:7106959554197766144
https://www.linkedin.com/feed/update/urn:li:activity:7127262247155904512
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Jumeirah Canal Bridge Billboards

Medium: 2 Frontlit Billboards, 8 Posters
Location: Jumeirah Canal Bridge

Street: Jumeirah Beach Road

0—0 It
Traffic Size (front & back): Display Area
288,000 cars / day 12m (w) x 4m (h) 305.6m?
Size (sides): 2 Billboards

7.1m (w) x 4m (h)

o §

Impressions Frequency
18,748,800 / 4 weeks 42.34 / 4 weeks

a )

o Exclusive exposure

o High-end target audience
o 360 degree coverage

o Dual traffic visibility

Q Total domination of the Bridge /
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Jumeirah Canal Bridge Billboards

Number of Face Production Cost Gross Rate / 4 weeks
. o< (in AED) (in KED)

Jumeirah Beach Road 01 & 02 40,000 280,000
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https://www.google.com/maps/d/u/0/edit?mid=1jlVvSFh1VTKJtwjMnozJdNiFjSRJo8A&usp=sharing
https://www.linkedin.com/feed/update/urn:li:activity:7148710003481255936
https://www.linkedin.com/feed/update/urn:li:activity:6959786769953239040?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/feed/update/urn:li:activity:7094712160164978688
https://www.linkedin.com/feed/update/urn:li:activity:7130478195954302976

MediaMix :

DIFC Side Wall

(a N

Medium: 1 Backlit Side Wall, 1 Poster

Location: Dubai International Financial
Centre

Landmark: Adjacent to The Ritz-Carlton

KHotel /

L — f i S N [ - > I ; ™ r )__gﬂ.( g 1
B UL ' T —
Traffic Size Display Area

216,000 cars / day 10m (w) x 20m (h) 200m?

© i

Impressions Frequency
9,072,000 / 4 weeks 27.32 / 4 weeks

e N

o High-end target audience
o Large format display

o Targeted exposure

o Highly populated commercial area

R /
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Advertising

DIFC Side Wall

Number of Faces Production Cost Gross Rate / 4 weeks
(in AED) (in AED)
DIFC 1 30,000 240,000
A
Al Rostamani Tower B a
5t Q
Sy
Al‘hgr‘uadeer Tower ) Common
A WV Grounds - DIFC
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Medical Centre
ints by
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& 51 Spa & M%
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& )
g
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Dubai International...
Gevora 39318 -3yl gazb @ =
Iyshen §a:d 4.6 % (4884) Antika Dubai §
4.1 % (5700) 5-star hotel
4-star hotel
ICD Brookfield Place
Rose Rayhaan by Rotana
4.4 % (4157)
4-star hotel
; Y12 HAIR SALON
OQaSIS Tower Y-12 Salon ope\c'}
' ' Google Maps Location o g®
. . . . \)
QQ M % Danube Properties 2 o Gate Avenue Parking Gate Avenue at DIFC v)“\
9
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https://www.google.com/maps/d/u/0/edit?mid=1oIp34-t_4PxJ5xwn7aouqtjghuCfhs0&usp=sharing
https://www.linkedin.com/feed/update/urn:li:activity:7082247057628893185
https://www.linkedin.com/feed/update/urn:li:activity:7127222049768419328
https://www.linkedin.com/feed/update/urn:li:activity:7094712844989952002
https://www.linkedin.com/feed/update/urn:li:activity:7146893388854841344

Media tﬂl?‘(

Maktoum Digital Unipole

Medium: 1 Digital Unipole, 2 Sides SFENNG 2000

Location: Al Maktoum Bridge "9) = &

WORLD

Street: Ta.riq Bin Zlyad s ook R e e S N S SS— S— N SS— S S S—

1 |
S - - [ - ! . ™

0—0 It I
Traffic Size Display Area
576,000 cars / day 16m (w) x 8m (h) 256m?
Impressions Frequency
36,288,000 / 4 weeks 40.98 / 4 weeks

o

/o Constant heavy stream of traffic
o Prolonged dwell time
o Long-distance, dual traffic visibility

o Large format display

\O Unique eye-level exposure /

©2024 Media Mix Advertising. OOH Media Kit 10



MediaMi®’

Advertising

Maktoum Digital Unipole
Gross Rate / 2 weeks
(in AED)

Quantity Number of Faces
. 1 spot
Al Maktoum Bridge 10 seconds 2 90,000
. 1 loop - 6 spots
Al Maktoum Bridge 60 Is)econgs 2 540,000
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Qg Traffic from Car

Qg First 6 Clients


https://www.google.com/maps/d/u/0/edit?mid=1ODPKhQ5U9wD3UC5E9RCIg3WzdD0glMs&usp=sharing
https://www.linkedin.com/posts/media-mix-adv_outdooradvertising-ooh-maktoumbridge-activity-7161639245831364608-QyPy?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/media-mix-adv_outdooradvertising-ooh-maktoumbridge-activity-7152960767825190912-LuzV?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/feed/update/urn:li:activity:7168990009574801408
https://www.linkedin.com/posts/media-mix-adv_outdooradvertising-ooh-maktoumbridge-activity-7170335573906178048-lVs6?utm_source=share&utm_medium=member_desktop

Mediamjn?(' |
Umm Suqgeim Digital Screens

Medium: 2 Digital Screens, 3 Sides
Location: 700 Padel

Street: Umm Sugeim

0—0 It
Traffic Size Display Area UL | | [fahe 'a=

601,200 cars / day 960(w) x 336(h) px 47.81m?
1440(w) x 1080(h) px

©

Impressions Frequency
41,663,160 / 4 weeks 45.07 / 4 weeks

£

o Prolonged dwell time

Constant heavy stream of traffic

o Dual traffic visibility

Eye-level exposure

(o

12
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Umm Suqgeim Digital Screens

Quantity Number of Faces
Umm Sugeim St 1 spot 2
q ’ 10 seconds
. 1 loop - 6 spots
Umm Sugeim St. 60 seconds 2
v
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ladinat Jumeirah

wzll aLie

A UMM AL SHEIF

MediaMi®’

Advertising

Gross Rate / 2 weeks

(in AED)
90,000
540,000
L RSN
d/{‘y"&, 41
La Nena @ “,fm”l"z

Al'Safadi Restaurant
| ol
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SO Mall of the Emirates Srs Losua slo)
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%, 4 a.cliall
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1 Ll Eﬂ%
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| Al Barsha Mall AL BARSHA 2 Jso5lia v>
- Jso eliull 2 Lyl
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https://www.google.com/maps/d/u/0/edit?mid=1NMy9-o5VQ0nr5fc1vB55Araiq-KeK48&usp=sharing
https://www.linkedin.com/posts/media-mix-adv_outdooradvertising-ooh-ummsuqeim-activity-7188457266566553600-8bJK?utm_source=share&utm_medium=member_desktop

Advertising

MediaMi
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THANK YOU


https://wa.me/971506876262
mailto:lynn@mediamixadv.com
https://www.mediamixadv.com/
https://www.linkedin.com/company/media-mix-adv/
https://www.instagram.com/mediamixadv_/
https://www.facebook.com/profile.php?id=100083542351882
https://twitter.com/mediamixadv

